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Hi!
 
My name is Olaf van Egeraat.

A graphically trained marketer with a legal background.

During the internship of my legal education i came to the 
conclusion that I got more energy from telling the story of 
the organization than my legal work. 

What I saw was that many organizations that struggle with 
finding their online identity. Many cannot put themselves in 
their own target group and therefore cannot establish a con-
nection with it. Because in the end everyone wants to look 
good online ... and above all better than the competition.

As a freelancer i already linked visuals to the right audience 
through the use of social media and collaborations with in-
fluencers. In addition, i have maintained various content 
channels (from musicians to legal firms). Now based on a 
strong strategy and with the use of the right channels, I pro-
vide the target group with relevant content and we make the 
organization relevant. This varies from a long-term approach 
to postal level, from copy to campaign and quick pick-ups.

Check out my portfolio to get a glimpse of what i already 
created in the past.



1. M&M’s
You&Me Campaign for M&M’s at Greenhouse group.

The focus in this campaign was on the purpose of selling the 
special M&M’s bags. The concept ‘Deellemma’s’ shows 
recognizable situations you share. Situations that are 
 uncomfortable, annoying or funny with sharing snacks with 
another person portrayed by the M&M characters. The You & Me 
bags offer the solution for these ‘sharing problems’. I was most 
proud the angle were i put something funny identifiable and at 
the same time problemsolving within the given message. 



2. Nespresso
Nespresso Origin Master Campaign for Nespresso 
at Greenhouse group.

The objective was that this campaign introduces the five new 
and unique Master Origins coffees and promotes their sale. The 
concept ‘Ontdek jouw karakter’ focussed on the combination of 
the personalities of the different tastes and customers. The 
concept that introduces and draws attention to the Master Origin 
coffees and encourages people to buy the new flavors. 
Depending on the interests of the target group they see a differ-
ent advert. These adds were focussed on the taste or the process 
off the production. During this campaign as a concepter i was 
most proud of the different angles that were created to meet the 
interests of the targeted groups. 



3. Audi
Father’s day Campaign for Audi at Greenhouse group.

The objective is that this campaign was to create a connection 
between Audi and Father’s day. The concept #VoorsprongDoor-
JePa shows recognizable situations that people to appreciate 
their dad during this day. Based on the dutch translation of 
Audi’s slogan  “Being Ahead through Technology”. Audi ask’s 
the question: How did your father help you become who you are 
now? The underlying idea:  Audi provides the technical lead. 
Fathers provide the lead and preparation of their children for 
independent living. As  a copywriter i was most proud of the 
connection between the slogan of Audi in combination with 
being thankful with Father’s day.



4. Marktplaats
Summer Campaign for Marktplaats at Greenhouse group.

The summer campaign for Marktplaats in 2019 is all about 
creating a wonderful get-together in your own way. The goal: 
The growth of brand salience in category entry point. For a new 
wardrobe, to have something unique. People to think more of 
Marktplaats, which makes the daily affordable and the 
extraordinary very accessible to them. The concept: 
Marktplaats laat je schijnen’ makes it clear for everyone’s bud-
get the moments are accessible. Marktplaats shows how you 
can make yourself shine. As a concepter i was most proud of the 
different associations that were made between the products on 
Marktplaats and the “summer feeling” brand salience.



5. Kruidvat
Mothersday Campaign for Marktplaats at Greenhouse group.

The campaign ‘Zij blij, Jij blij’ for Kruidvat in 2019 is all about 
making mothers and the daughters happy. Daughters buying 
something for their mothers but also making themselves 
happy. The campagne creates awareness that if your mother is 
happy you are. What makes your mother happy, Kruidvat has it. 
Large assortment, for all budgets to make both daughters and 
there mom’s happy. Besides discounts and a free mothersday 
photo. The catch is that there are also two products for price of 
one. This benefits the daughter buying the product aswell. 
As a concepter i was most proud of the view of Mother’s day with 
a rebelious touch for the daughter benefitting from the discount.



6. Slothlife
Slothlife is a self initiated project with a focus on 100% 
sustainable products.

Two years ago it started as an idea. Because of my artistic back-
ground i painted time to time. As an end result i created a 
watercoloured sloth in funny and weird situations. Friends and 
people were interested in the character so i decided to print it 
on products like postcards, posters & apparel. The objective of 
my brand is to ‘slowly’ chance the world a little with nothing 
else then 100% fairtrade or otherwise recycled made products. 
Ten procent off the profits will go to a charity organization that 
works on creating a sustainble world. As a designer i was most 
proud of the result that i was able to make something authentic 
that reaches a broad interested audience.



Thank you
 

info@olafvanegeraat.com
Olaf van Egeraat
 

Let’s connect and start 
something great together!


